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Groundwork

Analyze the business, What is the purpose of your company? Of the website or webpage? What is your conversion metric?

Analyze the customer for this goal.  Who is the customer? What does he want to do?

Analyze the ideal flow for your customer. What is the likely course of his path to conversion.

Identify specific pages, goals and metrics. Pick specific pages to use as landing pages.

Ensure that pages can be indexed. (Robots txt, valid HTML, no Javascript, use site map)

Implement Analytics and start benchmarking. (what is your current ranking?)

Content and Keywords

Analyze and benchmark competitors and others in the same field.

Analyze current landing pages. Generate seed list of keywords.

Guess alternate keywords. Brainstorm, steal from others, use keyword tools

Research and test keywords

Identify key keywords.

Modify general content of page to meet objectives and include keywords.

Modify title tag, headers and other important keyword content.

Write the content snippet and insert in your page.

Linking

Link other pages in the site to the target page.

Link from other sites under your control.

Identify existing external links to your site.

Analyze competitors’ links

Find partners (customers, suppliers, etc.) to link to your site

Place links in appropriate open pages, such as Wikipedia

Identify and place links in industry venues, trade magazines, blogs, research sites.

Write content to place on related pages

Buy links carefully

Systematically review and maintain link placement efforts.

Advertising

Set up ad account
Determine budget.

Write and test ad text

Prioritize ad spend to keyword cost

Measure effectiveness and revise

Analyze analytics and revise.
